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ORD MISSION
The New Mexico Outdoor 
Re c re a tio n Divis io n inc re a s e s  
e q uita b le  a c c e s s  to  the  
o utd o o rs  fo r a ll Ne w Me xic a ns , 
e ns uring  he a lthy o utc o me s , 
e nviro nme nta l s te wa rd s hip , 
a nd  e c o no mic  p ro s p e rity.



ORD CORE VALUES

S U S T A IN A B LE  E C O N O M IC  D E V E LO P M E N T
E Q U IT Y  & A C C E S S
E D U C A T IO N
C O N S E R V A T IO N  & S T E W A R D S H IP  
P U B LIC  H E A LT H  & W E LLN E S S



OUTDOOR REC DATA
• 8 4 % of New Mexicans believe the outdoor recreation economy is 

important for the future of the state and the western U.S. 
• 76% consider themselves an outdoor recreation enthusiast. 
• 70% believe that ensuring opportunities for outdoor recreation is 

important.
 
According to a U.S. Bureau of Economic Analysis (BEA) report in 2022:

• New Mexico’s outdoor economy contributed 1.9% ($2.4B) to the 
state’s GDP.

• It employed 27,977 New Mexicans (3.2% of total employment), with 
$1.1B in income.

BEA 2022 report shows OR contributions are the highest for 
GDP and compensation in NM  since the BEA began 
calculating data on the OR economy.



OUTDOOR EQUITY FUND
The  Outd o o r Eq uity Fund  wa s  c re a te d  in 2 0 19 , a  firs t-o f-its -kind  g ra nt to  he lp  
und e rs e rve d  yo uth g e t o uts id e . The  fund  ha s  no w g ra nte d  ne a rly $ 5 .7  millio n to  
ne a rly 2 5 0  p ro g ra ms  tha t ha ve  intro d uc e d  o ve r 72 ,0 0 0  yo ung  Ne w Me xic a ns  to  the  
o utd o o rs  s inc e  its  inc e p tio n in FY2 1. 
Ro und  1: $ 1,70 3 ,0 3 9 .2 3  to  5 2  p ro g ra ms  in 16  c o untie s .
Ro und  2 : $ 1,0 5 2 ,3 4 7 .10  to  3 0  p ro g ra ms  in 12  c o untie s .
Ro und  3 : $ 9 5 5 ,14 2 .2 3  to  3 2  p ro g ra ms  in 14  c o untie s .



OUTDOOR RECREATION 
TRAILS+ GRANT

The  Tra ils + Gra nt ha s  p ro vid e d  o ve r 14 7 g ra nts  wo rth $ 15 ,12 5 ,6 4 9  in 
fund s  in 2 9  Ne w Me xic o  c o untie s  s inc e  p ro g ra m inc e p tio n in 2 0 2 0 . 
Ave ra g e  d is trib utio n p e r q ua rte r s inc e  Q2  2 0 2 2  is  $ 1.75  millio n. 

Ro und  5 : Clo s e s  June  3 0 . 
FY2 4  TTD: $ 7 ,6 2 7,5 73  to  5 7  p ro je c ts  



OUTDOOR MARKETING GRANT
Supports investments in outdoor recreation marketing programs 
a nd  e ve nt s p o ns o rs hip s  s ta te wid e .
One -time  fund ing : $ 8 0 0 K EDA/ ARPA with To uris m De p t.
Elig ib le  a p p lic a nts : Co mmunitie s  & no n-p ro fits .
Dis trib ute d  o nc e  with g ra nts  ra ng ing  fro m $ 10 k-$ 3 0 k. 

Ne w ORD g ra nt p ro g ra m.

FY2 4 : $ 8 73 ,8 72  to  4 1 a wa rd e e s .

6 3 % in rura l a re a s  in 17  c o untie s

10  e ve nts  & 3 1 ma rke ting  e ffo rts



ADDITIONAL EFFORTS
• Conservation  - Outstanding  Natl  Resource  Waters
• OR Business  Growth  Accelerator  Program
• Cradle -to -career  Outdoor  Industry  Strategy
• Annual  Adventure  Pitch
• Business  Development  Support
• Community  Development  Support
• Paid High School  Internships
• State  OR Business  Alliance
• OR Business  Marketing



PINCH POINTS
• Pub lic  S a fe ty (NM S e a rc h a nd  Re s c ue )

• OR b us ine s s  a s s is ta nc e  fo r a  w id e  ra ng e  o f s ub -s e c to rs  

• La c k o f h ig he r e d uc a t io n p ro g ra m s  fo r wo rkfo rc e

• Infra s t ruc ture  im p ro ve m e nts  to  s up p o rt  inc re a s e d  vis ita t io n



@NMOutdoorRec  

NMOuts id e .c o m

STAY IN CONTACT

ka rina .a rmijo @ e d d .nm.g o v

c a rl.c o lo nius @ e d d .nm.g o v
a j.jo ne s @ e d d .nm.g o v 
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